"=_-h'etwork9media

COH and marg

[ search... ] (=w]

Newsletter Subscription
Subscribe
Today's Hewsletter

Hewsletters/Hews Flash

Home => News == OMI executes on-ground activation for Delhi Airport Metro Express Advertise With Us
-::T-:._ Our content partner in
1 In-depth coverage South Africa
RigcE Click here ¥,
AL
OMI executes on-ground activation for Delhi Airport Metro Express World Butdoor Hews
(el ashare | & =3
Font Size [d [l
Neha Nagpal

Poll

Are civic bodies over estimating
the revenue potential of BOT
projects?

O Yes

QNo
(@) Can't say

Vote Results

Archive News

Archive

Menu

Add A Campaign
Submit An Article
Submit A Press Release

Friday, 26 August 2011 09:00 (IST)

NEW DELHI: In a bid to promote hassle free, swift ride to
the Indira Gandhi International Airport (IGI), the Delhi
Airport Metro Express Private Limited (DAMEPL), the
Reliance Infra-led consortium has rolled out an on-ground
activation called ‘Fly across Delhi’ capitalising on p PIONEER
Independence day at the Shivaji Stadium Airport Express .

Metrg Station. ’ : P P www.ploneer-publicity.com

To execute the event, the
company hired the services of OMI, the OOH division of
Lagshya Group. The activation started between August 12-
13 to inform people about the metro service, its benefits,
connectivity and speed being the key differentiators. The
activation will continue for over two months.
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activation is to increase the
passengers by influencing the commuters’ decision to opt for

Delhi Airport metro to reach IGI Airport. The activation is ExtEHSIVE Pho"o Ga“ery

aimed to urge and attract travellers.

Click here

Taking in the initiative, Navin
Thakur, head of marketing, Delhi
Airport Metro Express Private
Limited, a subsidiary of Reliance, said, “There were various
activities conducted so far and will continue with the common
objective to influence the decision of the passenger on the travel
mode. Activation till now has been focussed to reach the specific
target groups.”

“Our brief to the agency was to execute the activation,
which is not intrusive, attracts the consumer by itself and
engages them in conversations which are in their favour and
our belief was that this will work.”

“Today, the consumer is well
informed and unnecessary
push should be avoided.
Having said that, to break the
clutter you will need to have a strong tool to pull them”,
Thakur said.

“We wanted to capture the
passengers at a point where
they make a decision on their mode of travel. For example,
if the passenger is at the Airport, we wanted to catch them
when they are at arrivals. We approached the outdoor
agency to help us with the location at the Airport where the
passenger has picked up the luggage and is moving out for
their onward journey”, he added.

The activation targets the office goers, students and airport
traffic. The different activities were executed during the
activation such as Independence Day ambience created at
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the venue, inauguration of the event by Reliance CEO and
his interaction on BIG FM, live band, interactive games -jig
saw puzzle, stress buster game, emcee driven games,
caricature making, set up of stage, light, sound, back drop,
graffiti wall at the venue.

Atul Srivastava, COO, Lagshya Group said, "DAME has been a
boon for Delhi-ites in terms of Airport and city commuting and
we need to highlight the advantages of the same. By carrying out
interactive games, events etc, we are making sure that people -
relate to what it feels like to travel in DAME. Through this, we

have tried to attach the value preposition of the brand by )
consumer interaction. L

Atul Srivastava

DAMPEL also plans to make use
mass media communication with campaigns where outdoor
media will be a part of the media plan.

Also read:

OMI creates 'Delightful' outdoor presence for Shopper Stop's end-of-season sale
OMI does an OOH hattrick for UTI Mutual Fund

OMI creates focussed 'Outdoor' presence for Bausch & Lomb

OMI builds pan-India OOH presence for Videocon d2h HD with 3D

OMI showcases the power of 'Four' for Philips IPL season 4 promotions

OMI stretches the OOH canvas for Videcon d2h in southern Tier Il & 11 cities
OMI creates lavish OOH spread for Shoppers Stop end-of-season sale

OMI takes Axis Bank outdoor to promote debit card usage

OMI positions Bausch & Lomb HD contact lens in OOH line of sight

OMI sets the stage for Videocon d2h to roll out a pan-India outdoor campaign
OMI creates the big picture for LG's 'Infinia’ LED TV

OMI builds outdoor presence for Zee TV's 'Sa Re Ga Ma Pa’, 'Sangini' in Delhi NCR
OMI gives Shoppers Stop a lavish outdoor spread with rich innovations

OMI peps up OOH skyline with innovations for LG 'Cookiepep’

Lagshya crafts magic for South African Tourism on Indian OOH canvas

OMI scripts OOH style statement for LG BL40 Chocolate phone

UTI Mutual Fund celebrates 'one-crore’ milestone; OMI takes campaign to 11 cities
OMI lends speed and reach to HDFC Bank's 'My Favourite' campaign

Lagshya Media partners Maharashtra Govt to promote 'Mumbai Saptarang’

OMI sets OOH platform for UTI Mutual Fund to reassert market leadership

OMI executes JSW Energy corporate & IPO campaigns; generates huge public response
Lagshya crafts magic for South African Tourism on Indian OOH canvas

Lagshya Airport Media draws top car brands to Hyderabad airport

Lagshya Airport spreads Gulf Oil all over Hyderabad airport baggage conveyer belt

Comments

Show/Hide Comment form

Latest News

« OMI executes on-ground activation for Delhi Airport Metro Express

« MSRDC offers BOT opportunity through FOBs

« International: Emaar Retail offers innovative platforms for Samsung's brand building
initiatives

« Cantonment board, Ahmedabad offers composite ad-rights

« N Rail offers ad-rights on large format LED screen at New Delhi station

Most Read News

« Portland stirs strong emotions with Nike India's 'Bleed Blue'campaign

« 141 Landscapes launches 'Super' OOH campaign for Vodafone 3G

« Gourav Tandon launches his OOH venture - Apex Integrated Marketing (AIM)

« Batesl141 creates 'Super Zoozoo World' for Vodafone 3G in Delhi and Mumbai

« Impact Advertising creates innovative rickshaw chain to reveal ‘Divya Marathi’ in
Aurangabad

Top


http://www.network2media.com/images/stories/August2011/25August2011/Reliance-5.jpg
http://www.network2media.com/images/stories/August2011/25August2011/Reliance-11.jpg
http://www.network2media.com/index.php?option=com_content&view=article&id=5888:omi-creates-delightful-outdoor-presence-for-shopper-stops-end-of-season-sale-&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4929:omi-does-an-ooh-hattrick-for-uti-mutual-fund-&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4813:omi-creates-focussed-outdoor-presence-for-bausch-a-lomb&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4839:omi-builds-pan-india-ooh-presence-for-videocon-d2h-hd-with-3d&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4588:omi-showcases-the-power-of-four-for-philips-ipl-season-4-promotions&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4415:omi-stretches-the-ooh-canvas-for-videcon-d2h-in-southern-tier-ii-a-iii-cities&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4380:omi-creates-lavish-ooh-spread-for-shoppers-stop-end-of-season-sale&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4346:omi-takes-axis-bank-outdoor-to-promote-debit-card-usage-&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=3842:omi-positions-bausch-a-lomb-hd-contact-lens-in-ooh-line-of-sight&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=3382:omi-sets-the-stage-for-videocon-d2h-to-roll-out-a-pan-india-outdoor-campaign-&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=3005:omi-creates-the-big-picture-for-lgs-infinia-led-tv&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=2993:omi-builds-outdoor-presence-for-zee-tvs-sa-re-ga-ma-pa-sangini-in-delhi-ncr&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=2858:omi-gives-shoppers-stop-a-lavish-outdoor-spread-with-rich-innovations&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1915:omi-peps-up-ooh-skyline-with-innovations-for-lg-cookiepep&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1848:laqshya-crafts-magic-for-south-african-tourism-on-indian-ooh-canvas&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1762:omi-scripts-ooh-style-statement-for-lg-bl40-chocolate-phone&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1732:uti-mutual-fund-celebrates-one-crore-milestone-omi-takes-campaign-to-11-cities&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1721:omi-lends-speed-and-reach-to-hdfc-banks-my-favourite-campaign&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1663:laqshya-media-partners-maharashtra-govt-to-promote-mumbai-saptarang&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1534:omi-sets-ooh-platform-for-uti-mutual-fund-to-reassert-market-leadership&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1408:omi-executes-jsw-energy-corporate-a-ipo-campaigns-generates-huge-public-response&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1848:laqshya-crafts-magic-for-south-african-tourism-on-indian-ooh-canvas&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1719:laqshya-airport-media-draws-top-car-brands-to-hyderabad-airport&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=1674:laqshya-airport-spreads-gulf-oil-all-over-hyderabad-airport-baggage-conveyer-belt&catid=5:news&Itemid=3
javascript:toggleForm()
http://www.network2media.com/index.php?option=com_content&view=article&id=5897:msrdc-offers-bot-opportunity-through-fobs&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=5933:international-emaar-retail-offers-innovative-platforms-for-samsungs-brand-building-initiatives&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=5933:international-emaar-retail-offers-innovative-platforms-for-samsungs-brand-building-initiatives&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=5925:cantonment-board-ahmedabad-offers-composite-ad-rights&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=5926:n-rail-offers-ad-rights-on-large-format-led-screen-at-new-delhi-station&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4604:portland-stirs-strong-emotions-with-nike-indias-bleed-bluecampaign&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4611:141-landscapes-launches-super-ooh-campaign-for-vodafone-3g&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4837:gourav-tandon-launches-his-ooh-venture-apex-integrated-marketing-aim&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4823:bates141-creates-super-zoozoo-world-for-vodafone-3g-in-delhi-and-mumbai&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4603:impact-advertising-creates-innovative-rickshaw-chain-to-reveal-divya-marathi-in-aurangabad&catid=5:news&Itemid=3
http://www.network2media.com/index.php?option=com_content&view=article&id=4603:impact-advertising-creates-innovative-rickshaw-chain-to-reveal-divya-marathi-in-aurangabad&catid=5:news&Itemid=3

Campaigns | Corporate Briefs | Events | Jobs Zone | Case Studies | Poll

Home About Us Privacy Policy  Terms of Use Advertise With Us Site Map Contact Us Copyright@network2media.com 2011-12.



http://www.network2media.com/index.php?option=com_campaign&Itemid=28
http://www.network2media.com/index.php?option=com_content&view=category&id=9&Itemid=10
http://www.network2media.com/index.php?option=com_content&view=category&id=15&Itemid=22
http://network2media.com/index.php?option=com_jobs&Itemid=23
http://www.network2media.com/index.php?option=com_content&view=category&layout=blog&id=10&Itemid=11
http://www.network2media.com/index.php?option=com_poll&view=poll&id=395&Itemid=66
http://www.network2media.com/index.php?option=com_content&view=frontpage&Itemid=1
http://www.network2media.com/index.php?option=com_content&view=category&layout=blog&id=12&Itemid=15
http://www.network2media.com/index.php?option=com_content&view=category&layout=blog&id=14&Itemid=18
http://www.network2media.com/index.php?option=com_content&view=category&layout=blog&id=13&Itemid=17
http://www.network2media.com/index.php?option=com_content&view=article&id=36&Itemid=25
http://www.network2media.com/index.php?option=com_content&view=article&id=39&Itemid=29
http://www.network2media.com/index.php?option=com_contact&view=contact&id=25&Itemid=67
http://www.pugmarks.in/

	network2media.com
	n2m - News - OMI executes on-ground activation for Delhi Airport Metro Express


	ZjYXRpZD01Om5ld3MmSXRlbWlkPTMA: 
	form1: 
	searchword: search...
	input2: 


	ZjYXRpZD01Om5ld3MmSXRlbWlkPTMA: 
	voteform: 
	voteid: 4729
	task_button: 
	option: 




